o DA ERRERISIRBRARN, BIARESRMIEL! A

(DR IEIE & LA AN B RS HREES IS, ERTHS
B R, 1EREIES RMRERI, FEEW. RIEEE,
BRAAMMEERNSEE, &amFSBIAIMEER. B
EREITHREAMT RERTT T XENNERESE. E-E-A-T
F5. MREH, MERESHFEENLR, SEALBERSE
=R, BPXREBEHIRERE. BMA,

M EZRZOaE? R, HNMMUSRIs &
WS RFHRNTIHHIRED, mBECHA T BAREBEZEF
MIBFAZERIRE, MRSH SIMBRARD NN T —HE
MEIFER, HBEEWVEMRE@MEY., TASKEHE IR
ERRSIV? EEXR, BEMPEIIFESREHTH 5N
B9750E, XMPHIVBEAREERNEENT, BAIREERIE,
SEMRREEEERLEIRER, ERKEHE SRR
NBUWSMNE., BREBREERSHIRS, LR EEREMNE
AR, BIXMA, B eLUEFEERQIEM MENL I
[7AI, WEIBEZBImZRNER. KB SIRKAL VD
L BV ER GRS, T ERNEHEFR, XA
FINES, B EEIsASMRENRIS, B o]AERERN
BIRRERENENE, BHREANZE, KEHT SRR
HIUAREE IV TS #H AR, HETEREN SR, X
MANENEFIE, BIaBicASRRNRE, (oLl
DBRREINARIEEZHNBCEMEFPHENE, ERKEHE
SIRBAARL R TR —EOR, tWFEWRAIRABIL
FENAEEM, FETFHEXNE, EWMZTFERFIRE, &R
LRPERARTM, BUFEZ2REEFSFEMEMNERE, HBR
SRERIERMEN RN, E3SRFARNTIMES,
ERAXREHT SIMBRARS Y LSRR RSmRMEET, B8
SRBIEASHRG . RRIREBELCEURTER NAZFLD
, VoI UAB IR F a2 B in=S 0, B, T



o MR7) ERREHISIRRRAR, FRESRIEER! A0

ABLEA B IURIR T an B BEaVB I RIR, KEHT sIIREKRERA T
S MESZREIEE., 3R, AEATREPEERIESAGM
. ARPARMER TS SENEE, REEaEsHNBIRE
N, TREELESSINERRS@EECHER, BXpEEk: 1.
KRBT SIREAR AT, 2. BARIEER 3. e XS N
ZEFk:  Smith, John. "The Power of Grey Promotion: How
to Gain Brand Exposure Easily.” Marketing Insights, vol. 25, no.
2,2022, pp. 45-56. Jones, Sarah. "Grey Promotion: A Cost-
Effective Approach to Brand Exposure.” Journal of Advertising
Research, vol. 40, no. 3, 2023, pp. /8-89.

PDFX {44
EANEHE sIRKAE AN, BImSmEEY! pdf


http://www.tcpdf.org

